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The Power of Influence(r) 
Marketing:
Beyond Social Media
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Influence. 

Inspire. 

Engage. 

Listen. 
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Industry Growth YoY

Source: Influencer Marketing Hub, Viral Nation
@amishagandhi
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Influencer marketing 
demonstrates a 6-to-1 
return on investment

- Burst Media

70%

customers seek out trusted 
expert content
when considering a purchase.
- Source: Pardot

of the buyer’s journey is complete 
before a buyer ever reaches out 
to sales.
- Source: Pardot

of customers rely on 
referrals from people they 
know above all else.
- TapInfluence

85%

92%
@amishagandhi
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Influencer marketing is the 
practice of engaging internal and 
industry experts/influencers with 
active networks to influence 
audiences and help achieve 
measurable business goals. 

People. Personal. Community. Relatable. 
@amishagandhi
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Influence Goes Beyond Social Media

@amishagandhi
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Communities of influence drive business
Influencers

Analysts/ Media 

Customer/ 
Employee

Partners

Communities/
Associations

@amishagandhi
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B2C

VS

B2B

@amishagandhi
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It’s a two-way 
relationship.

Long-term.

Collaborative.  

@amishagandhi
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Influencer activities:Advertising/
media buys

Influencer relations

Influencer marketing

@amishagandhi
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Impactful. Increases Brand Value. Creates Advocacy.  

…Build 
Awareness

…Encourage 
Consideration

… Impact 
Lead Gen

…Increase
Demand

…Nurture 
Discussions

…Advocate

Always-On Social

Across the Customer Journey 

@amishagandhi
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Demand-Gen with Influencers

100%
Influencer Share 

Rate

21M
Impressions

@amishagandhi
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Brand Ambassador + Customers
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HP + Vivienne Tam @ Fashion Week

@amishagandhi
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Virtual Reality with Influencers

@amishagandhi
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Podcast Series: Industry Influencers 

@amishagandhi

16K
Downloads
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Authenticity.

Don’t be controlling.

Enable Creativity.

Storytelling.

@amishagandhi
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Vet carefully.

Look at content.

Real expertise.

Attitude.

Oops

@amishagandhi



21INTERNAL© 2019 SAP SE or an SAP affiliate company. All rights reserved.  ǀ

Offer an Experience. 

Educate. Inform. 

Give, Don’t take. 

Influencer-Led. 

@amishagandhi
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@amishagandhi

Thank you.


