GREAT BRANDS ARE BUILT BY PEOPLE
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OUR INDUSTRY IS UNDER SEVERE PRESSURE




OUR STRATEGY IS OUR ANSWER

PURPOSE
Bringing the world closer — on the customer’s terms
AMBITION

Telia Company is
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FOUNDATION

VALUES oare m AMPLEY Value based and performance A strong governance framework with best-in-class
\/ oriented culture with passion for customers ethics and compliance
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SAME HUMAN DRIVERS
SAME FRUSTRATIONS

Not on my terms
“Only limitations”

No innovation
“They are all the same”







THE NEW DESIGN

DESIGN ORGANIZATION
MAKES THE .
STRATEGY

COME ALIVE




TELEFON

julafton och nyarsafton

I manga foretag ar arbetet sarskilt pressande, nar det PROMOTER
nirmar sig jul. Sa ir det ocksa pa telefonstationerna. |
| Televerket vill liksom andra foretag darfor gérna sa :
| 1angt det gir ge personalen ledigt under helgen och vid- |
jar till allmanheten :
ring sa litet som maojligt | KNOWN FOR THINGS

pa julafton och nyarsafton TR EOUT

— helst bara strangt nédvandiga samtal.
Galler naturligtvis ej, om Ni sjaly kan koppla samtalet.

Det ar ocksa dyrare

att telefonera pa julafton
Mellan kl 18 julafton och kl. 9 juldagen ar det dubbel ) KNOWN FOR
dagtaxa for inlandska rikssamtal, expedierade av tele- GOOD THINGS
| fonist. For telefonsamtal till Danmark, Finland och Nor-

| ge gilller dubbel dagtaxa fran kl. 17 pa julafton och ny-
| arsafton till kl. 7 foéljande morgon. KNOWN FOR

KNOWN FOR THINGS
THAT ARE DIFFERENT

SOMETHING
KNOWN f
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' TeliaSonera A NEW GEN QTelia Compan
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| PERSONLIG TEKNIKER
T-SERVICE TILL ALLA FORETAG
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Linnea Stderlund

Head of TV&Media Imm Enterprise Sweden
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"I WILL SEE YOUR _
ILL

'POTENTIAL, AND ' goss..|.INTHE | O
CULTURE THAT DARES'!

Stein-Erik Vellan
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ENHANCE
YOUR TELIA

| EXPERIENCE

Fiippa Marklund
Strategy & Business Development, Consumer Sweden
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RELEASE
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TO LOVE...
CUSTOMERS
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EMPLOYEE EXPERIENCE CUSTOMER EXPERIENCE

FORMING A-NEW.-UNIT

PEOPLE &BRAND



Toyen Startup Village
Oslo

YOUNITE volunteers
introducing basic
programming skills to
children in Oslo







TUSEN TAKK!

0046 70 420 2401




