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What is Sustainability?

Taking responsibility and being transparent
of the positive and negative impact the 
company has on society and the 
environment, in the short and long term

4



What is Sustainability?

Environment
i.e. climate change, use of natural
resources, biodiversity

Labor rights
i.e. freedom of association, working
conditions, health and safety.

Human rights
i.e. diversity, equality, freedom of speech

Anti-corruption
i.e. bribes, fraud, cartels, nepotism



Sustainability is integrated in our strategy
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Schibsted’s mission:

Empowering people 
in their daily lives



Sustainability pyramid

Focus aspect

Hygiene aspect

Unique
aspect

Attractive workplace

Fair business practice

Diversity, inclusion and belonging

Empower circular and 
sustainable consumption

Empower people to make 
informed choices

Privacy and protection of 
user data

Independent and high-quality 
journalism

Sustainable investments and 
ownership

User safety and fraud 
protection

Energy use and greenhouse 
gas emissions
Health, safety and integrity of 
employees

Managing materials and waste

Responsible marketing

Skills development and 
knowledge sharing

Sustainable supply chain
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Digital impact 2020
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Yearly emissions from Schibsted & Adevinta:

0.030
million tonnes CO2e of which

79%
derives from production of paper

Empower circular and 
sustainable consumption
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Main takeaways

Integrated 
in the 

strategy

You need anchoring from the top

Business 
opportunities

Changes means opportunity -
Earn money and maximize our 

positive impact

Impact

Our material societal and 
environmental impact - through 

our products and services




