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Native advertising Is

paid advertising where the ad
matches the form, feel, function
and quality of the content of the
media on which it appears.
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ANNONCE

HUDPLEJE

ETLET VALG

| en travl hverdag

Din hverdag pévirker din hud, og

avle perioder med for lidt sevn og

mange garemdl kvitterer den med et troet og slidt udtryk. Dagdremmer du
om en lesning, der fér dig til at se friskere ud, end du mdske egentlig er?

for at fi en smule farve | kinderne, der er matte af mangel

pasovn. Du hereret vrwl fra bornoveerelset, saetter kurs
mod lyden, og erkender, at du netop har haft de f& minutter
foran spojlet, somdet bliver til i dag. Fik duudnyttet minutterne
optimalt? Eller gik dui sta ved tanken om, at alverdens produk
ter ikke kan rette op pa nietter uden sovn, endelose dage med
goremil og stjilne stunder med ro?

Du mi ikke give op. Det kan godt lade sig gore at have en for

nullig plejerutine for din hud, selv om du har heenderne fulde
som travl smiabermsmor.

D u gnider dinojne, som klor af troethed. Klapper dit ansigt

Plej dig selv, sa du kan pleje din Familie
Dustar med dit barn i armene. Griaden er stoppet. Du vil gore alt
for dettelille passe godt pi dig sely
midt idiniver efterat passe godt pa din familie? Nej vel? Men du
skal huske pa, at nir du passer pa dig selv, passer duogsé bedre
pédit barn og din familie. Og det behaver ikke st viere svaert
Vichy har udviklet en hudplejeserie, 1D 1A, som giver din
hud den optimale pleje, uden du behaver spilde tid pa kompli
cerede og krwvende rutiner. Med i produkter opnir du det
ideelle resultat - din traethed bliver mindre synlig. dine linjer i
huden reduceres og din hud vil igen (4 en glansfuld glod.

wsen. Men husker du ogsA

En nedvendighed, du glemmer
Men hvorfor er alt det nunadvendigt? ... En ereme kan jo ikke
fjerne min tracthed, teenker du miske, Nej, men den kan gore
treetheden mindre synlig, og samtidig kan den fjerne de ald
ringstegn, du fir ved at leve, som du gor.

Naér din hud bliver udsat for pres som mangel pa sovn. stress,
for lidt motion og skicv kost, sactter det en betydeligaldring i
gang. Natten er din vigtigste skonhedspleje, da det er om natten,
at hele din krop, dine organer, hormoner og celler genopretter
sig selv efter dagens slid. Din sevnkvalitet spiller altsa den helt
store hovedrolle i forhold til din huds velvacre. 1lobet af natten
topper fem videnskabeligt identificerede mekanismer, som er
med til at genoprette din hud. Tidsrumimet kaldes ‘Skin Deep
Sleep Period’, og det er altafgorende for, hvord
din hud fremstée, nér du naste morgen kig
spejlet. For som mor ramme e lige
tre problemer, der pdvirker din hud allermest =
- mangel p sevn, dirlig sovnkvalitet, fordi du er vé-
gen mange gang
ikke sover pA de rigtige tidspunkter i degnet - fordi
dit lille barn kraever din opmzerksomhed, nar din

desynkroniseret savn, hvor du

hud egentlig har allermest brugforden.

Heldigvis behover du ikke aceeptere, at din rolle som mor gir
ud overdin hud. Produktserien fra Vichy gir ind og plejer pé flere
niveauer og efterlador din hud med de bedste lovevilkir - serum,
dagereme. den genoprettende gelé natereme, den beskyttende
ajencreme og den farvede BB Creme kan fore dit unsigt tilbage til
sit bedste jeg.

Indsats pé scerlige omréder

Er din huds sundhed i fore pa grund af en Klassisk mor-livsstil
med for lidt sevn, for meget stress og maske ikke helt sund nok
mad, & overvej at hielpe denlidt pa vej om natten. Med IDEALIA
SKIN SLEEP fardin hud en “god nattesovnien krukke”, og du kan
nyde din begraensede skonhedssovn, velvidende at den nye

natereme hjzelper de mekanismer pa vej, som genopret ter din
hud, mens du sover. IDEALIA SKIN SLEEP giver dig dermed et
mere udhwilet udtryk, en friskere og mere ensartet teint samt er
forbedret teksturi huden - ogsi selv om du ikke helt fir sovn nok.
Gor hele IDEALIA-serien til en del af de 2 minut ters skanhed
pleje, der er plads ti iv, 0g du fir en glatt
tet hudtone, en reducering af de fine linjer samt mere glod. Det er

o, mere

daenhandsrakning, der kan bruges til noget i en travl hverdag.

Brug IDEALA LIFE SERUM om morgenen efter

rens O Cpnd synige forbaonnger of fudens

stridur od leun ctze doge Den lette sorum guver
on frsk, ens

ghoww forre

EFter serum ber du pafore IDEALIA CAY
CARE. En dagerame, der dagligt forbedrer din
nud ag ger dig en gottare averfiode, mare

ensartet huctona og red.cerer de fina knor
cin huds overfade

Gwv din hud dogens ofshizende, ofslopoende
g forkanience plec mad gelé natcremen
DEALIA SKIN SLEER, som giver on Kae!

Fugt om notten Dy
wilet doge

hvor du hor sovet dérigt

VICHY fas kun pé apoteket

ANNONCE

GODE RAD TIL EN
SMUK OG SUND HUD

En velplejet hud kon bive endnu
flettere, rvis du husker ot tage hen-
syn til den i hverdagen - det kroever
24 ldt, og resultatet blver 6 godt

RENS DIN HUD
Gode skenhedsrutner gar meg
for dt ansigts udtryk og
derfor huske ot rense
bade morgen og ofte:
=1 er oin dagcreme

DRIK VAND
for dn hud og en

din huds renhed og glons

SOV GODT

@vn er som balsom

hud, nér du Fér nok sevn

SPIS SUNDT
honder om ot nyde livet med
imod Pd den méde S
iig energi til dagen, og
wre glad

DYRK MOTION
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Nadal should have a new Alberto Contador: “l don't Robots may outsmart people
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How Nature Is Inspiring Our
Industrial Future

Explore our world to see how nature is inspiring a brilliant
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Problem #2



If you build it
They will come
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Internet Users in the world

2
&
3,827,511,011

Google searches today

4,348,042,521

Videos viewed today
on YouTube

1,239,611,496

Total number of Websites
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Blog posts written today
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Photos uploaded today
on Instagram
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You can’t rely on the

Viral Wings of Social or
the Spiders of Search

You need to pay to play



Native’s share
of the total
marketing budget

20 %

2017
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10 %

2015

20 %

2017
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2020
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Of your overall advertising revenues,
what percentage came from native

advertising in 20167

FlPP “
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HOW
do you become succesful
with native advertising?
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#1 Have a clear strategy



BUILDING AN INNOVATIVE PLATFORM | sieep @ number
BE BOLD. CHANGE BEHAVIOR. IMPROVE LIVES.

RAISE AWARENESS & DISCOVER THE REAL POWER BUILD EMOTIONAL
ESTABLISH TRUST OF VIDEO CONNECTIONS
THROUGH A CURATED ALIGN SLEEP NUMBER WITH ENGAGE & EDUCATE AN
PUBLISHING PLATFORM ARIANNA HUFFINGTON e INFLUENTIAL COMMUNITY WHILE
ROOTED IN RESEARCH & THROUGH THRIVE SCIENCE™, ESTABLISHING A DISTINCTIVE
DATA, TO POSITION A NEW WEEKLY VIDEO SERIES 3 BRAND VOICE THAT BUILDS _
SLEEP NUMBER AS THE PROVIDING MULTICHANNEL & CREDIBILITY AND THOUGHT-
IRREFUTABLE LEADER | CONSUMPTION AND J LEADERSHIP THROUGH THE CO-
l IN SLEEP DISTRIBUTION MOMENTS CREATION OF NATIVE CONTENT
INDIVIDUALIZE PERSONALIZED MARKETING - CAPTURE THE
EXPERIENCES AT SCALE USE DYNAMIC DATA DRIVEN IN-STORE EXPERIENCE
BE DEVICE AGNOSTIC AND CREATIVE TO BUILD BRAND ) =~ DIGITIZATION OF CONVENTIONAL
USER CENTRIC, USE PEOPLE AFFINITY THROUGH PREMIUM — MARKETING TACTICS FOR
BASED TARGETING TO REACH INDIVIDUALIZED AD EXPERIENCES INCREASED FOOT TRAFFIC &
KEY CONSUMERS AT THE RIGHT m ENHANCED CONSUMER
TIME, ON THE RIGHT DEVICE J @ CREATIVE - DATA MANAGEMENT
OPTIMIZE IN REAL-TIME EMPOWER ADVOCATES INSPIRE CHANGE MEASURE IMPACT
LEVERAGE HUFFPOST'S SOCIAL USE OFFLINE - MEASURE CROSS
2‘6‘;&1%’“% m;t'uﬁEc“’é'gM AD PROWESS TO AMPLIFY SLEEP f ACTIVATIONS TO | som | CHANNEL IMPACT =)
PERSONALIZE CREATIVE AND NUMBERS SOCIAL CHANNELS %l ENGAGEWITH g §  OF MARKETING
ENHANCE ENGAGEMENT & BY GIVING BRAND ADVOCATES CONSUMERS STRATEGY USING MTA
PERFORMANCE RO l A FORUM TO SHARE STORIES @ J ON THE BENEFITS DATA AND INSIGHTS
OF SLEEP [
: -

THE HUFFINGTON POST | Aol.

* Other video series include Weird Things Couples Do in Their Sleep, Man on the Street: What Do My Dreams Mean
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START | VERISURE

Verisure blogg

Kundehistorier og sikkerhetstips

Matte evakuere festen etter
brann i kjelleren

Huset var fullt av gjester da det begynte a brenne i kjelleren.

[

Beregn pris pa din
boligalarm

Ta testen og fa svar
innen ett minutt!

BEREGN DIN PRIS HER

verisure 9»’f

tl
!

Vanndetektor reddet Slik sikrer du deg mot
kjokken julens brannfeller
Takket vaere Verisures vanndetektor fikk Tor Ti tips for en brannsikker jul
Voldsund stoppet en vannlekkasje under

vasken pa kjokkenet.

Ikke slurv med Hovedstrgmledning tok fyr
brannsnkrmgen Rask utrykning fra brannvesenet ble
Fem darlige grunner il 4 slurve med redningen.

brannsikringen.

e Verisure Norge @

Ei Like Page ‘ [S) Book Now

ing



#2 Learn to DIY
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m CAMPAIGN MANAGER . Native Advertising Institute w Native Advertising Institute @

HI MIKKEL!
Choose an ad product

Sponsored Content

==| Promote your content with targeted native advertising Select
Learn more ¥
Text Ads

e——| Drive traffic from the desktop with easy-to-create ads Select

Learn more v

Sponsored InMail
@ | want to send targeted messages directly to the people who matter most to my business Select

Learn more v
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Advertising
Institute



Kampagnenavn

Kampagnemélsaetning

Annoncesatnavn

Opret ny annonce =

Annuller

Kobstype Auktion ¢

Opret nyt annoncesaet ¢

Opretter 1 kampagne, 1 anno

Indtast et kampagnenavn

< Kendskab til brand

¥+ Reekkevidde
Overvejelse
v h Trafik

W@ Instaliation af app

W« Videovisninger

Y Leadgenerering

¥ Opslagsinteraktion

s Synes godt om for side

Bl Begivenhedssvar
Konvertering

Konverteringer

¥ Salg fra produktkatalog

_ i» Forretningsbeseg I

Q

*
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Arkiv Rediger Oversigt Historik Bogmaerker Vindue Hijeelp

= 0 59%(4) tir. 10.22

0O <

BACK

[ marketplace.strossle.com

a Design

Create new ad

Headline

Hvordan udnytter du dine muligheder med Native Advertising?

Try limiting your headlines to 60 characters. Longer headlines might get cut off in some placements.

Body

Native Advertising er i steerk vaekst, men hvordan bygger man en staerk content marketing
kampagne?

A short teaser text to your content. Some ad placements shows this text next to the headline.

Format

@® Direct link O overlay

When Direct link is selected, traffic will be routed to the landing page on click.
Landing page

https://www.nativeadvertisinginstitute.com

The link to the landing page of your content.

Settings

Hvordan udnytter du dine
muligheder med Native
Advertising?

S ()

Guidelines

Our advertising surfaces are built according to site design and
may differ from this preview.

Image format png or jpeg with dimensions 4:3 (Maximum image
size 200kb)

The image must retain its consistency even after cutting a central
square.

Do not place a logo in the picture or wording (text, numbers,
prices etc...)

Native
Advertising
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Du lader vel ikke elbilen med 7
vanlig stikkontakt?

EU-advarsel til Trump Hvordan udnytter du dine
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dvertising?

e

B@RS 0G FINANS

PERSONLIG @KONOMI [ ' NARINGSLIV e 5 g
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m LEARNING — Q. search for skills, subjects or software

Library ¥

Good afternoon, Jesper

. History
Let’'s learn something new today! istor

s ~N
Skills I'm interested in: I,'\ Content Strategy /) Edit skills

Recommended for you

.-

L
—
S
COURSE COURSE COURSE COURSE
Content Marketing: Social Writing Headlines Danny Sullivan on SEO SEO Foundations
Media By: Starshine Roshell By: Danny Sullivan By: David Booth
By: Luan Wise
15,138 viewers D 21,584 viewers D 26,525 viewers D 167,558 viewers D

Show more

Because you're interested in Content Strategy




facebook blueprint 7 1 v
) -
elLearning Certification In-Person

BUILD

SOMETHING GREAT

Ready to grow your business? Learn how
to use Facebook marketing tools with
Blueprint.

Start Courses Learn More

L earn the skills vou Explore courses >



. 4
Welcome to Twitter Flight School

A dynamicieaming experience to help you craftthesbest
Ways of integrating Twitter into your work.

Sign in to get started

Up-to-date Personalized On-the-go

Master the Twitter Ads landscape with in-depth Select a job-specific learning track customized to your Access on-demand exclusive content to keep you
product tutorials and continually refreshed content specific learning needs ahead of the digital curve

Why Twitter Flight School?
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Q Contact About Advisory board Definition

BLOG DE BLOG EN RESSOURCES PARTNER EVENTS NATIVE DAYS 17 AWARDS
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Native Advertising Technology Directory
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#3 Chose the Right Partners
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#4 Think multi channel



A NEXT GENERATION ENTERTAINMENT SERIES -
INTEGRATION SOCIAL AND MOBILE PLATFORMS
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A NEXT GENERATION ENTERTAINMENT SERIES -
INTEGRATION SOCIAL AND MOBILE PLATFORMS
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A NEXT GENERATION ENTERTAINMENT SERIES -
INTEGRATION SOCIAL AND MOBILE PLATFORMS
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#5 Be native
(and creative)






#6 Ad value



It's relevant It's educational or
to me informative
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#7 Shoot for the moon
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