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Native advertising is 
paid advertising where the ad 

matches the form, feel, function
and quality of the content of the 

media on which it appears.
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marketers care about

native advertising
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44%



0,2%







Problem #2 



If you build it 
They will come

#impactday















You can’t rely on the 
Viral Wings of Social or 
the Spiders of Search

You need to pay to play
#impactday



Native’s share
of the total 
marketing budget
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HOW
do you become succesful 
with native advertising?



#1 Have a clear strategy
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#2 Learn to DIY



400+





















#3 Chose the Right Partners







#4 Think multi channel



#5 tænk multichannel





#5 tænk multichannel



#5 Be native
(and creative)
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#6 Ad value







#7 Shoot for the moon
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