How to |1/ I the Results of
Your Content Marketing

Founder RazorSocial and OutreachPlus
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ELEVATE

5 Step Framework for Content Marketing

Analyse and optimize
Outbound Marketing Promotion

Create and Publish Content

Content goals and funnels

Build your foundation
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Build on your
foundation




Optimize your website

: , ,
yCreamingr rog.com

R Screaming Frog SEO Spider 2.55

File Configuration Mode Bulk Export Reports Sitemaps Licence Help

b
[

Enter url to spider: |nttp /www.razorsocial.com/ [ san__|[ cear | D ey eI R
[“internal | External | Response Codes [/W]’ Page Titles |  Meta Description | Meta Key H1 | H2 [ images | Directives | AJAX | Custom |
| [ |
Address IOccurrences| Meta Description 1
1 http:/iwww.razorsocial.com/ 1 Razorsocial is the bestresource on the web for free information on so...
2 http:/iwww.razorsocial.com/best-wordpress-plugins/ 1 This article shows you the best wordpress plugins from 54 social me...
Izl http:/iwww.razorsocial.com/facebook-analytics/ 0

4 hitp:/iwww . razorsocial.com/category/social-media-analytics/ 1 View a broad range of great social media analytic posts

5 http:iwww.razorsocial.comi/facebook-strategy/ 1 You need Facebook Strategy or you'll end up wasting your time compl...

6 hitp:/iwww.razorsocial.com/hashtag-search/ 1 Are you looking to track the use of hashtags on the web, social media ...
7 hitp:iwww.razorsocial.com/google-analytics-alternatives/ 1 Google Analytics is great but maybe you are looking for Google Analyti...
8 hitp:/iwww.razorsocial.com/social-media-google-analytics/ 1 Google analytics is very useful to reviewing traffic from social media. |...

9 hitp:/iwww.razorsocial.comitwitter-hashtag-analytics/ 1 Twitter Hashtag analytics tools can help you report on and analyze the ...
10 http:/iwww.razorsocial.comitwitter-tools/ 1 Here are 10 fantastic twitter tools that you have to use if you want to be...
11 http:/iwww.razorsocial.comifacebook-analytics/komfo/ 1 Komfo provides a full social media management platform which inclu...

Name Value

Address http:/ivww.razorsocial.com/facebook-analytics/

Status Code 200

Status OK

Content text/html; charset=UTF-8

Size 40140

Title 1 Facebook Analytics - Killer Guide to Facebook Analytics Tools - RazorSocial
H2-1 Introduction

H2-2 Contents

Il

<]

URL Info | InLinks | OutLinks | Imageinfo | SERP Snippet

Comp 500 of 500 (100.0%) 0

Spider: Idle age: 14.92 URI/s. Current: 21.20 URl/s.
\
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DO a Site aUdit Sk Mirush.com

Site Audit

Project: Tracking Razorsocial Keywords / razorsocial.com
Date: Jul 8, 2017 (03:43:49)

Total Score Crawled Pages

90% 100

Healthy (2)
Broken (3)

Have Issues (40)
Redirects (16)
Blocked (39)

® Healthy (2)
@® Broken (3)
® Have Issues (40)

Redirects (16)
k @ Blocked (39) )
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= O,
SermrusH Quora

kwéinder

Q Buzzsumoé®

Start your content

research [ Tube Buddy

ANSWER
«‘Q’» THE PUBLIC

GO )gle
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Keywords competitors are ranking for SEMRush.com

Keyword Pos. & KD & CPC

cleveland 41 (40) 110,000 88.64
clinic
roi 75 (84) 49500 74.87
texas
children's 67 (57) 33,100 83.02
hospital
icd 71 27,100 81.34
allina 20 22,200 80.64

profit margin 90 (91) 22,200 89.20
stratification 97 (96) 22,200 87.97

himss 62 18,100 72.79




Find out influencers related to topics

content marketing|

How to run an Advanced Search v Q_All Links Shared

Joe Pulizzi

W joepulizzi © joepulizzi

joepulizzi.com

founder, content marketing institute; co-
founder, orange effect foundation; author,
#killingmarketing #contentinc. #orange

Influencer  Blogger

Brian Clark
W brianclark
further.net/brian-clark

Writer, traveler, entrepreneur. Click the bio
link if that was too pithy.

Influencer  Blogger

Mark Schaefer

W markwschaefer (© markwschaefer
businessesGROW.com

, marketing strategist. podcaster, author of
6 books including known.

Influencer  Blogger

Q< v Follow

Q View Links Shared

<+ Save Influencer <

Q< W Follow

Q View Links Shared

-+ Save Influencer <

S < v Follow

Q View Links Shared

-+ Save Influencer

PAGE
AUTHORITY

63

56

Al

DOMAIN
AUTHORITY

56

69

TWITTER
FOLLOWERS

136.5K

186.3K

165.3K

Sort by:

RETWEET
RATIO

12%

35%

16%

BuzzSumo

Relevancy v

REPLY
RATIO

64%

27%

37%

Page 1 of 2820

AVERAGE
RETWEETS

39

3.2

20
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Sub topics to include in your content \nswerThePublic.com
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sg ¢ i ketin
5 @ what email marketing
o0 L ]

@ what email marketing software is best

O what is email marketing and how does it work

8 §§ Owhat is emg
) o

how emai] marketing @
how email marketing make money @

how email marketing helps @

done ®

w email marketing 1$ o
" arketind works

now emall ™

aouM®

orks @
017@

why emai] marketing 2
o oW KUM@

why email marketing works @
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Can you rank? moz.com/researchtools/ose
Use Moz’s Opensite Explorer (OSE)

URL: ‘ www.toprankblog.com

... B Hide Metrics

Authority

llletrics
DOMAIN AUTHORITY w PAGE AUTHORITY W ED @ ESTABLISHED LINKS W

2, 122 Root Domains
76 1100 80 /100 61,150 Total Links

y @lanCleary



Can you rank?

Moz toolbar

moz.com/researchtools/ose

Online Marketing Blog - TopRank®

www.toprankblog.com/ ~

Grow your business with TopRank® Online Marketing original digital marketing
content trusted by thousands of brands every day.

1) PA:80 e  61,150finks | DA:76 s ) | .
The Top 75 Must-Read Online Marketing Blogs | Unbounce
unbounce.com/online-marketing/75-marketing-blogs-to-make-your-rss-r... ~
Apr 28, 2013 - The top online marketing blogs are collected all in one place, nicely
categorized to cover content marketing, optimization, testing, and morel

2) PA:S7 mmmmm  06inks | DA:76 s & | .
HubSpot Blogs | Marketing
blog.hubspot.com/marketing ¥ HubSpot, Inc. ~
One of the best parts about being in marketing is that most of us can work anywhere
and everywhere -- as long as we have an internet connection, it's relatively ...

3) PA: 81 memmmmm 15,514 links | DA: 90 e & | Analysis




Content Goals
and Funnels




Create content

for each phase AWARENESS
of the funnel ®

CONVERSION

RETENTION

ADVOCACY
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Map out the funnels

BLOG POST
With Content Specific Optin

GOAL:
10% Conversion




Track every stage of your funnel

Funnel optional

[

Use an app screen name string or a web page URL for each step. For example, use My Screen for an app and /thankyou. htm/
instead of www.example.com/thankyou.html for a web page.

Step Name Screen/Page Required?
© Mainsite www.razorsocial.com | wo
® optin www.razorsocial.com/optin
€©  Wwebinar www.razorsocial.com/webinar
@)  Webinar registration www.razorsocial.com/thank-you

+ Add another Step



Create and
Publish Content




Build your editorial calendar

Content Calendar Board Conversations Calendar Progress Files

1 Member Add

Show Project Description View: All Tasks |

Ideas - Content Creation - Video Editing ~ Imagery -~ Optimization and Distribution - Published and promoted

[OP] - Your marketing pitch sucks
in your outbound emails

Q o’

[Guest Post - forbes] - [Forbes] -
How to achieve more success
with content marketing

@ o

AbSsa

Guidelines - video editing Guidelines - Imagery Guidelines -

Optimization/Distribution

[YouTube video] - how to build
a content conversion funnel

I a7

[OP] - A Guide to Social Media
Outreach

@ Oct 17

[RZ} - How to build engaging
video with Lumen5

© o

Ko

The Ultimate guide to content
promotion

[Video] - Podcast Software

e

A guide to LinkedIn Tools
[RZ] - How to manage your online

reputation

Q s

I

[RZ] - The Honeymoon Period
for Chatbots

[OP] - The BRIDGE formula for
running successful influencer
marketing campaigns

@ Oct 10

[Video] - A streamlined video

process for YouTube
[OP] - How to measure influence

© oxa

\\ R e e

f [OP] - 57 Examples of the best = - vy
= o — i Influencer Campaigns How to choose a microphone for
*1 [OP] - Inbound or Outbound © oz your videos
¥ Marketing? . I

L 3 " Mar 30
= 0 etz [OP] - How to find influencers in s
. your niche X Useful Google Analytics
= 0 Sep 26 Admin settings explained
. Jul2r S T S ] (19¥
== BT T I TR AR [OP] - 47 Email Outreach Tips

—
[RZ] - How to Get Free Imagery from Key Industry Influencers

[VIDEQ] - Producing an
using Tack @ Seps 10

editorial calendar template - with
Bojan for Editing

]
g
3
o O romorow 3 AT T

[OP] INFOGRAPHIC - The PAUSE
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Strategic content
could be

10x more work
but have

1000x more value
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Pillar content

INC
Related Article YOUR WEBSITE

PILLAR

CONTENT

ENTREPRENEUR
Related Article

HUFF POST
REE NG
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The Conversation PRISM

CONVERSATION Brought oou by
PRISME ()

Brian Solis & JESS3

MELE Socy,
AR COMEETING AL AL

3.27k backlinks

Socyy,
L ,,‘f/m
&
0
x’l‘%\‘s‘\"

CEL
SV\‘mQS

\GERY/
BUM

NOLLYIOY

Ranking for 527 keywords

El

2
z
ES
z

@ Links from 622 domains

u,
Wi}yggﬁ
6 Socy,
L

AUCE
ci REVIEWS SElORKNE
Zi sraTiNGs  NETWO

Social Media Gave Everyone a Voice

t conversationprism.com
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Utility

OUTREACH . 3

Welcome

Live Broken Link Checker @

brokenlinkcheck.subheading

Campaigns

FIND BROKEN LINKS N

Prospects
Enter the website address (or URL) below (e.g. www.example.com) to identify broken links

Templates

Research

FIND

@lanCleary



Example Pillar Content

Broken
OutreachPl :
Link < HUFF POST
s I elate icle
301 Redirect S@&I‘Ch Related Articl

ENTREPRENEUR

Related Article



Microsite

ﬂn EXPECTING NEW DADS TODDLERS ABOUT DAD

DAD

DIRECT ADVICE 4 DADS

Practical advice and tips
by dads for dads

EXPECTING

Advice on what you can do while she'’s
doing the heavy lifting

NEW DADS

It's a whole new, wonderful world, and
so many new things to learn about

TODDLERS

Everything is moving so quickly
now. Here's how to keep up.

@lanCleary



Moving from pillar content to pillar concept

MARKETER [TN3

Hosted by Jason Miller

@ 50 M@h&ﬁ(ﬁ

Special guests:

Lauren Goldstein
VP of Strategy, Babcock & Jenkins

Russell Glass
Head of Products, Linkedin

Justin Gray

CEO, LeadMD
{9



Outbound
Marketing




Content Pre-promotion

—' ?1 lan Cleary
N S February 17 at7:42pm- @ v

The Social Media Analytics Compass - A guide on what and how to measure
on social media. Thanks to the following for their input - Brian Carter, Mark
Schaefer, David Blundell, Lilach Bullock, Dan Purvis, Martin Jones, Mark
Fidelman, Julia Bramble, Gregory Bailey, Beatrice Hunt, Steve Eisenberg,
Stephan Hovnanian - http://www.razorsocial.com/social-media-analytics-tools/

Audience
Profile

Reach %
gngagerment

Traffic

Community
Responsiveness

THE SOCIAL MEDIA ANALYTICS COMPASS

Competitive
Benchmarking

The Social Media Analytics Compass:
What and How to Measure

Author: lan Cleary | Updated: January 26, 2017

< 3¢ I CAECH CEETN CNECH DN
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Social distribution

pulse

</ Publish

RazorSocial

lan Cleary

lan Cleary

RazorSocial

lan Cleary

razorsocial

n RazorSocial

Calendar List

Month

P Curious abou...

</ Anyone who's...

Fc Our PRISM fr...
J If you fail to ...

<} In this post w...
] Social media ...

P4 Use email ma...

<] Explore busin...

Inbox

& If you put so...

< In this article,...
#d In this video I...

& Is creativity a ...

# Use email ma...

Listening

In this session a...

< If your older t...

~d Analytics is th...
> In this article,...

#<] With webinar...

~d Looking forw...

Publishing

September 2017

> Traffic witho...
< Schoolisins...
< 5 Reasons W...
<} Have you upd...

e > You need a bl...

a

Reports

> Looking forw...
o This size of th...
< Get the detail...
</ Nobody in yo...

d Pinterestcan.. o
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Email OQutreach

Build backlinks

Get press mentions

Guest posts on authority
websites

Influencer outreach

® @ = @




Biggest problems with Email Outreach

o“’

NOT TARGETING THE
RIGHT AUDIENCE

NOT ENOUGH
PERSONALIZATION
NOT FOLLOWING UP

’ @lanCleary



BuzzSumo monitoring for mention links

BuzzSumo.com

How to Boost Sales with Social Media Storytelling
.' mss '.
TT

By Vinay Koshy maximizesocialbusiness.com - Block domain [ DA: 52 |

...he advocates. He also provides advice on how to handle challenges that many in his audience face like in
this post. lan Cleary founder of Razorsocial...

170 13

25 49
Total Shares: 257 o @ o @

ﬂ 59 Experts Discuss SEO Metrics to Measure ROI (Dashboard Inside)
By Robbie robbierichards.com - Block domain (§) [ DA: 43 |

...campaigns that are flagged for additional review. #49. lan Cleary | Razorsocial Traffic generated, new email
subscribers from that traffic, and revenue...

221 1

2 25
Total Shares: 249 o @ O @

[] save
o2 Share

1/ Remove

[] save
&3 Share
{ij Remove




Get press links

LEAD

9 Super Simple Ways You Can Practice
Emotional Intelligence Every Day

You'll need it. By the year 2020, expect emotional intelligence to be one of the top 10 job s

By Marcel Schwantes Principal and founder, Leadership From the Core Y @MarcelSchwantes

f|w[s]infS]on e
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Email outreach

Prospects @

List of all your contacts

WEBSITES

Search
FIRST LAST
NAME NAME
Jeremy  White
Peg Hatheway
Logan Brodie
Maverick Bourne
Bradley  Harlow
Jason Norman

CONTACTS

Q Project 1 -> Influencer Outreach

EMAIL

jeremy.white@gmail.com

peghatheway@aol.com

logan.brodie@yahoo.com

maverick@bizcloud.net

bradley@razorsocial.com

jason.norman@yahoo.co

'WEBSITE(S)

www.bizcloud.net

www.razorsocial.com

All Prospect Temperatures +

LISTS

Lead Gen

Good Feedback Influencers

Influencers

Good Feedback Influencers
Good Feedback Influencers

Bulk Actions v

IN
CAMPAIGNS

LAST CONTACT

Friday, January
19,2018

Friday, January
19,2018

Friday, January
19,2018

Add to List

CONTACT

CONTACT

TEMPERAT, TEMPERATURE
Ne @ Neutral
(¢)

@ Neutral

@ Warm

© cold
O cold
@ Hot

@ VeryWarm

y @lanCleary



Email outreach

OUTREACH

All Projects

Welcome

Dashboard

Campa

Prospects

Templ

Dashboard ®

PERFORMANCE

d

88.5%

Open Rate

PROJECTS ACTIVEFOR

PROJECT NAME
Hanover Real Estate

Oswald Accountants

Leads4You.com

All

All Projects v All

(-4
38.5%

Response rate

v

X

27.5%

Click Rate

CAMPAIGN

LATEST OUTREACH TIPS

> Aguide to achieving high
deliverability

> Processing responses from emails

> What are prospects

View all projects

EMAIL OPEN _ _ - ~ I
RATE RESPONSE RATE CLICK RATE
RA
0% 0% 0% v
100% 33% v
77% 44% 22% v

@lanCleary



Analyze and
Optimize




Optimize your funnel

Landing Page

YES

Facebook
Ads

Email 1
Email 2
Email 3
Email 4
with offel

@

EMAIL SEQUENCE

YES

Yes Join Webinar?

Custom
BLOG POST .
. . . Audience
With Content Specific Optin
Exit Intent Pop-up
I
J
.
o J
GOAL: GOAL:
0 ' : £ ‘ : :
0% Conversion | 5% Conversion

@lanCleary



Not entering your funnel

Welcome to BAUBLEBAR

TAKE 15% OFF

your first purchase

Enter your email below to get started

Enter Your Email Here

Get Started Now

Enter Site Without Coupon

@lanCleary



List segmentation to help with retention

®

TELL US ABOUT YOUR BUSINESS

Help us personalize your OutreachPlus experience

What type of business are you?

How many employees do you have?

What experience do you have with email outreach?

(e )




ConvertKit Abandon sequence ConvertKit.com

@) OUTREACH PLUS Start your free trial now!

Account Information
EMAIL

jason.denzel@outreachplus.com — 6] J

PASSWORD

Email Subject

Is everything ok?

‘ Password

SELECT YOUR TIME ZONE Email Content

‘ (UTC+00:00) Dublin, Edinburgh, Lisbon, London B I § = = & /= @ @ ® = — 9§ < at A PERSONAUZE~

Hey {{ subscriber.first_name }},

| just noticed that you tried to purchase OutreachPlus, but unfortunately it looks like
Did something happen with our order page?

If so, please let me know so we can fix it.

If you closed out of the page already, don't worry! | found your order and created a li
off.

Click here to continue purchasing OutreachPlus

If you need any help, feel free to reach out to us at support@outreachplus.com.




Goal Visualization

» one coment
» Site Speed

» Site Search

» Events

» Publisher
Experiments
In-Page Analytics

F Conversions

~ Goals
Overview
Goal URLs
Reverse Goal Path
Funnel Visualizat...

Goal Flow
» Ecommerce
» Multi-Channel Funnels

» Attribution

(entrance)
bonus.razorsocial.com/get-h...

42
1

9% Guide
506

) 4

24 (4.74%)
proceeded to 98 Guide Checkout

9% Guide Checkout
24

w

13 (54.17%)
proceeded to 97$ Guide

97% Guide
13

Google A




ELEVATE

5 Step Framework for Content Marketing

Analyse and optimize
Outbound Marketing Promotion

Create and Publish Content

Content goals and funnels

Build your foundation

(X
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Interested in ELEVATE Interested in outreach?

RAZOR OUTREACH PLUS

RazorSocial.com OutreachPlus.com

@]lanCleary



