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Job Title

Likely industries where people work based on self-reported data on Facebook.

Job Title Selected Audience Compare -«
Legal Sarvices % +250%
Business and Finance 25% +67%
Administrative Services 2% +39%
Protective Sernvices 4% +33%
Management 36 | +33%
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BANKSTOFF FLYR IKKE?

Ikke sa overraskende generelt. Men la oss se pa santander litt
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& Santander

Consumer Bank

Produkter v Magasinet v

| Billan og fritidslan
Billan

Batlan

MC-lan

Caravanlan

ATV- og Sngscooterlan
Privatleasing

Naering

Om oss v

Kontakt

| Kredittkort

Gebyrfri Visa
Santander Red
Flexi Visa
Manchester United

| Vare forbrukslan

Lanekalkulator
Smalan
Forbrukslan

Refinansiering

| Sparing
Sparekonto
Hoyrentekonto

| Handlekonto

Handlekonto

Byggekonto



DETTE VISER
AUDIENCE
INSIGHTS

Page Likes

Facebook Pages that are likely to be relevant to your audience based on Facebook Page likes.

Page

Santander Consumer Bank Morge

Aldri mer Arbeiderpartiet

Vi som ikke gnsker MDG | maktposisjon

Storebrand

Ford Motor Company

Huawei Mobile

Ketil Solvik-Olsen

Bobilverden.no

Vi som stetter Sylvi Listhaug

DIN Avis

Eiltema Morge

Tek.no

Hege Storhaug

Peugeot

Renault i Morge

Volkswagen

Mei til mer bompenger

EMW Norge

Relevance i «

Audience

569

592

697

683

685

782

13K

529

12K

850

463

548

661

516

812

T08

507

Facebook ¢

12.9K

32.8K

393K

392K

40.5K

46.5K

T4.8K

ITK

646K

76.3K

56.2K

30.9K

381K

46.9K

36.7K

58K

50.9K

36.5K

Affinity 7

I7s4 I

1544 N

1519 (.

1504x (N

1440x

1441x N

1437«

1428¢ (N

1355« (I

1324x N

1204

1283«

1233 N

1208 N

1203

1199

1192

1190x
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Page Likes

Facebook Pages that are likely to be relevant to your audience based on Facebook Page likes.

Page Relevance ! » Audience Facebook ¢  Affinity ¢
Rune Bjerke 13 1.1K 11.7K 9723x 1R
STARTUPLABE 19 [k 11K 7580 1N
Excel Guru 22 718 121K 6346x B
Innovasjon Norge 23 11K 212K 5678x I
Civita 28 1K 211K 5229x B
MESH 30 841 17.8K 5076x
Kampanje 38 589 26 4K 3611x B
Tankesmisn Agenda 49 519 29K 3029x
Ferner Jacobsen AS 55 529 353K 2521x |}

Skifareningen 61 1.1K B1K 2338x |
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Rédet er krystallklart: - Reis mens du kan
—ikke vent til det er for sent

Elsker a reise!

2d doubleciick net/ddmtrackclk/N469601.149
807FACEBOOK N

Kortet for deg som tror pa mirakler!
Eff.rente 24,6 %, 35 000, - 0/12 mnd,
kostand 4.349. Totalt 39.349

m
MANCHESTER UNITED VISA

KONKURRANSE! @ Vis fram din beste
versjon av «You Are My Solskizers i
kommentarfeltet og vinn 2 billetter til
kampen meliom Manchester United g
Manchester City den 16.mars! @ Tips en
lidenskapelig United-supporter — kanskje
det biir dere to som

Vi i Santander setter stor pris pa vare
kunder, partnere og ansatte! Takk for et
godt 2018. | ar har vi jobbet med
#superservice, syklet med #tourdesfjords
og sett ungdomslandslagene til #nff
Komme videre til EM og VM, nd i

Kjorer du rundt med uloviige dekk uten &
vite om det?

Slik sjekker du om dekkene dine
holder mal

2d doubleclick.net/ddm/rackcli/N469601.149
S07TFACEBOOK NO/B2065200¢

Her er de herlige finalistene i
julekonkurransen!@ Hvem stikker av
med billetter til United - City den 16.mars?
Vinnerne kares pa nytiarsaften ki 22:00

LX ]

De 6
finalistene

er:

Vil du vaere publikum nar vi sammen med
NFF skal finne Norges beste FIFA19-
spiller? Kjep billett nd og £ muligheten til
& konkurrere | diverse FIFA-konkurranser.
Prisen inkluderer ogsa kampbillett i
Nations League-kampen mellom Norge —
Slovenia med avspark ki

Vi har ekt vér sparerente! N& far du en av
markedets beste renter pa 2,05% pa
heyrentekonto, eller 1,95% pa
sparekonto. Det & spare hos Santander er
selvialgelig helt kostnadsfrit, helt trygt og
vi har ubegrensede antall uttak for vére

Her er fordelene med 4 ha en
sparekonto hos Santander
santanderconsumer.no/magasinetibedre-
okonomilfordelene-a-sparekonto

Comeback kings! @ Alt er mulig med Ole
bak spakene. Beskriv folelsen av
mirakelet i Paris og vinn en signert
United-drakt! Konkurransevilkar: Vi
trekker 2 vinnere som vinner én drakt
hver. Draktene det gjelder er Dalot og
Smalling. Du deltar

Og vinn
en signert
United-drakt!

Verdens Vanndag Vann er livsvikiig, bade
for  leve og overleve. Derfor samarbeider
vii Santander med Right To Play Norway
for at flere barn skal fa tigang tl rent vann
0g gode sanitzerforhold

HVA GIKK BEST PA FB SISTE 6 MND?

Sparer du penger p& Sparekonto eller
Hoyrentekonto i lapet av desember kan
Gu vinne opptil kr 50 000

$ contondec

4

a7 8
O [ <

"""

Hurral Da er vinneme karet @ Vi
gratulerer Nicolay Hagen og Niklas
Juliussen med billetter til United - City den
16. mars, og Stian Colier som vinner av
en signert United-troye @ Vi ensker alle
fans og ikke-fans et rikiig

M 2

Og

vinnerne er...
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Santander Consumer Bank Norge
October 8, 2018 - §

Kjerer du rundt med ulovlige dekk uten 4 vite om det?

SANTANDERCONSUMER.NO
Slik sjekker du om dekkene dine holder mal Learn More
Kan vaere avgjerende for bilens kjereegenskaper.

=079 31 Comments 17 Shares

o Like (D Comment /> Share &~

Mer slikt

Santander Consumer Bank Norge
March 7 at 1:56 PM -
Comeback kings! % Alt er mulig med Ole bak spakene.
Beskriv felelsen av mirakelet i Paris og vinn en signert United-drakt!
Konkurransevilkar: Vi trekker 2 vinnere som vinner én drakt hver. Draktene

det gjelder er Dalot og Smalling. Du deltar i kommentarfeltet, og vinnerme
trekkes mandag 11. mars ki 15:00.

Og vinn

en ert
United-drakt!

Q0 30 36 Comments 3 Shares

oY Like () Comment /> Share $-

Mindre slikt






Page Likes
Facebook Pages that are likely to be relevant to your audience based on Facebook Page likes.

Page Relevance # » Audience Facebook ¢  Affinity #
CICEROQ Senter for klimaforskning 1 33K 10.1K 7oo0x
Sabima 2 41K 14.7K 5960 (I
Rasmus Hansson 3 32K 12.2K el 00000 ]
Klimaetaten i Oslo kommune 4 33K 141K 5056x (N
Waturvemforbundet 5 88K 42K 4549 NG
sortere.no 6 38K 18.2K 4533 I
;;kj:aksjonen oljefritt Lofoten, Vesteralen og 7 17K 10K 1230¢
Greenpeace Norge 8 6.1K 1K 4220 I
Velferd uten profitt ] 31K 16.6K 4060« (NG
@kologisk Norge 10 39K 216K 3956x¢ (N
Agenda Magasin 11 49K 27.7K 3331x I
Natur og Ungdom 12 34K 201K 3705x N
Bistandsakiuelt 13 36K 21.3K 3662 NG
Miljgstatus i Norge 14 47K 28K 3601x N
Granne tips 15 6K 36.3K kLl 00 ]
Folkeaksjonen mot TISA 16 4K 242K 3535:
Framtiden i vare hender 17 10 4K 65 6K 3419x D

= UNMGO Miljadirektoratet 18 6.3K 40.2K RELGT ]
Miligpariiet De Granne 19 9.4K 60.1K 3332
Morsk Omitologisk Forening 20 37K 23.6K 3376 I



VIDEO ELLER LENKE?

Average Engagements per Post Type
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147 Keyword Ideas

SUGGESTIONS

KEYWORD &

content marketing

content marketing what is
content marketing institute
content marketing world
content marketing strategy
content marketing agency
content marketing examples
content marketing definition
content marketing world 2018
content marketing manager
content marketing conference
content marketing jobs
content marketing services
content marketing manager salary

content marketing platform
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volL @

14,800

14,800

2,400

1,900

1,300

1,000

880

880

720

720

590

290

480

480

330

crc ©

$2079

S3171

$14.16

5124

S17.04

S1a

54.0.

511.99

$0.00

$21.00

PD & sp @

40

57

\:;62(5\’\6’“
‘ (a'\i‘\' A0
2) - i =
s
4
49
1
63
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Search Analysis

"content marketing’|

Howr to run an Advanced Search ~

By Ayaz Nanji — Jun 12, 2018
velocitize.com

List

Interview with Neil Patel on Content Marketing With Awesome Rapid Fire
By Sorav Jain — Jan 28, 2019
youtube.com

Video

How to Create a Successful Content Marketing Funnel

By Eric Delima Rubb — O
buzzsumo.com

How Article

The Art & Science of Content Marketing
May 9,2018

dotsacademy.online

We Analyzed 912 Million Blog Posts. Here's What We Learned About Content Marketing
By Brian Dean — Feb 19,2019
backlinko.com

5+5 viuwau Content Marketing 2018 uazwsus 2010 fisasduaiuas
By Miss Arisa — Jan 5, 2019
rainmaker.in:th

Content Marketing Mistakes to Avoid

By Blogbeats — Jan 14, 2019
blogbeats.me

[ Save

& View Backlinks
L1 View Sharers
<5 Share

[ Save

& View Backlinks
£1 View Sharers
<5 Share

[ Save

& View Backlinks
£ View Sharers
<8 Share

[ Save

& View Backlinks
£3 View Sharers
o5 Share

[ Save

& View Backlinks
£1 View Sharers
<5 Share

[ save

& View Backlinks
£3 View Sharers
of Share

[ Save

& View Backlinks
£1 View Sharers
@8 Share

[Tolal Resulis: 32,614

Facebook Twitter Pinterest Reddit Number
Engagements Shares Shares Engagements of Links

Evergreen Total
Score Engagements
1 B8.6K
0 6.7K
4 5.4K
1 5.2K
0 4.6K
4 3.8K



Arerage Engagements

LD

40

30

20

All Content

Average Engagements By Content Type

General Article List

@ Facebook

How-To Article

@ Twitter

@ Pinterest

Video

@ Reddit

Why Post

What Post
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Arerage Engagements
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0-1000 Words

1000-2000 Words

Average Engagements By Content Length

@ Facebook

3000-10000 Words

@ Twitter

@ Pinterest

@ Reddit

10000+ Words

2000-3000 Words



Top Domains on All Networks

www.skyword.com
www.marketingprofs.com —
buzzsumo.com
-/

www.entrepreneur.com _/

marketinginsidergroup.com

/ contentmarketinginstitute.com

www.forbes.com

‘ www.youtube.com
\ www.toprankblog.com

\ www.searchenginejournal.com

!///

neilpatel.com
www.business2community.com



LINK VS BILDE VS VIDEO?

Average Engagements per Post Type

125

75
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o 1 Ik | .

Image Link Giveaway Video Question Coupon
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© Average Shares @ Average Likes @ Average Comments
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content strategy

Content (PXEE Questions @EEP

How to Write a Content Marketing Strategy (w/ Template)

How to Create Easy, Yet Actionable, Content Marketing Personas
How to Create a Content Marketing Strategy in 7 Easy Steps

How to get started on your content marketing strategy

How to Optimize Your Content Marketing for More Leads
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5831 |Video Content Marketing: Top Trends Of 2018 - PayUmoney Blog

5832 |6 erreurs en content marketing qui nuisent a votre efficacité

5833 |Hype or game changer? A brief history of content marketing

5834 |Industry Trends & Research2018 Manufacturing Content Marketing: Benchmarks, Budgets and Trends
5835 Fake Content Marketing

5836 | Content Marketing for Real Estate Agents: Blogging

5837 EIGER Sabet Penghargaan di Indonesia Content marketing Awards (ICMA) 2018

5838 #NowTrending: Weekly Content Marketing Trends | 5.18.2018

5839 Content marketing w promocji dobr luksusowych w e-commerce - Marketing przy Kawie

58403 Ways To Optimise Your Old Content : Marketing Association

5841 Some Simple Ways to Generate Positive Customer Reviews | Website Designs Content Marketing
5842 Content Marketing Trends in 2019

5843 Saugata Bagchi to head global content marketing at Tata Communications

5844 The Power of Visual Content | Visual Content Marketing - Unpluginfinity

5845 El Content marketing: La forma eficiente de lograr trafico

58468 Short- & Long-Term cultures you need to localize — Content Marketing

5847 |How To Successfully Promote Your Brand Through Social Media and Content Marketing

5848 |Internet Marketing in Hypoluxo | Things to Know About Content Marketing

5849 Reasons Why Content marketing does not work | cgpchd

5850/ How To Start Content Marketing | Mountaintop Web Design

5851 |Marketing mit Digitalen Sprachassistenten - Onlinemarketing, Social Media & Content Marketing | crowc
5852 Market With People | The ID Group | Content Marketing Consultancy

5853 How to Develop a Content Marketing Strategy: Complete Guide

5854 B2B Content Marketing in 2019: Are You Sophisticated? | MultiView

5855/ Content Marketing Trainee - Taimer Qy - Tydpaikat - Duunitori

5856 | Warum dieser Leitfaden Netflix in Sachen Content Marketing unschlagbar macht

5857 | The Psychology of Content Marketing | Anchor - The easiest way to start a podcast

5858 |8 Ways you need to use localized content marketing

5859 | The Patient Journey in Your Content Marketing

5860 How Content Marketing Services Improve Your SEQ - Small Business Tools

5861 How content marketing will im.._.

5862 Global Media Group volta a produzir projecto de content marketing para o Continente - Meios & Publicid
5863 How to spot bullshit in content marketing pitches

5864 Inbound Content Marketing Guide

58655 Steps for Building Stronger Customer Relationships Through Content Marketing | Blue Flame Thinking
5866/ & Tu content marketing apesta, y no sabes porqué (&)

5867 | The ABCs of Content Marketing—Get Your Audience to Stop Searching and Start Looking (at YOUR Cc
5868 Content Marketing Drive The Potential Customer

5869 Sto je to Content marketing i najpopularnije vrste contenta

5870|Content Marketing Specialist with Creative Writing & PR, SC VERTIFY SRL - Aplica pe eJobs!

5871 MSP-C Named Finalist for Agency of the Year by Content Marketing Institute

5872 | Strike the Right Balance in Content Marketing - Tips from Jerry Seinfeld - EnVeritas Group

5873 | Content Marketing che performa: i consigli del Search Marketing Connect

5874 |Content Marketing Calendar | Visual Content Creation

5875 Gewinnspiel Seminar 17. September 2018 - Content Marketing Star
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Free Masterclass: 6-Step Framework to a Profitable SEQ Content Strategy
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How to Create an SEOQ Strategy for 2019 [Template Included] 655
Effective video marketing strategy | Video content marketing examples 649
4 building blocks to help your brand's SEO strategy succeed - Marketing Land 644
How to Set a Content Marketing Strategy (Mot a Plan) - Einstein Marketer 629
Here's why you should start thinking of content marketing as an SEO strategy - Marketing Land 617
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How to create a Persona for the Content Marketing Strategy? | London School of Design and Marketing 608
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Facebook Posts Analyzed
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«ENDELIG FREDAG»

VG < foler seg flott.
. mar. 2018 kl. 15:47 - @

Na er det helg, dere! &% &5 &5

NAR KLOKKA BIKKER
15:00 PA EN FREDAG

[fb Liker O Kommenter A} Del
O’-‘ O 1538

117

Average Engagements
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Engasjementsrate per bransje

Museer og gallerier
Politiske partier 4.8%
Restaurantbransjen -4.7%
Politikere 4.3%
Kommunikasjonsbransjen 3.8%
Offentlig helse og sosial 3.6%
Kjesledyrbransjen 3.4%
Kulturorganisasjoner 3.4%
Offentlige tienester 3.1%
Hotellbransjen
Fanclub
Eventbransjen
Heyskoler
Coaching og personlig utvikling
Idretislag
Interessegrupper
IT-bransjen
Helse og velvaere
Omrade/sted
Frivillige organisasjoner
Eiendomsbransjen 2.
Bransjeorganisasjoner 2.19
Film/TV/underholdning merkevarer
Bank/finansbransjen +1.9%
Byggevarer ~1.9%
Trening/dans/meditasjon 1.9%
Kommuneri/fylkeskommuner
Blomster og hage
Universitet
Fagforeninger
Biler/bat/kjeretay
Reisebyraer og turisme 1
Departementer 1
Studentorganisasjoner 1
Mote/kleri/sko-bransjen 1.6%
Snitt alle bransjer 1.5%
Arenalscene 1.5%
Bokbransjen 1.5%
Reise/fritid organisasjoner 1.4%
Dagligvarebransjen 1.4%
Blogger/sosiale medier/websider 1.3%
Media merkevarer 2%
Kjepesentre

o
23
R

3o o
222

Interesseg
Sport og fritid
Mabel/intcTiems
Hjem og gave 0.7%
Mediebransjen 0.5%

@slindbla 0% 2% 4% 6% 8% -
areca
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«FORTELL OSS HVEM DU VIL»

@ Bergans of Norway ore
March 4, 2018 - @ @ Bergans of Norway it
Hengekaye har blitt en poppis méate & sove ute pa. Hvor hayt man liker & June 17.2018 - @

henge velger du heldigvis selv. Fortell oss hvem du ville utfordret il 4 sove Lofoten en sommerdag... hvem ville du hatt med deg? &

275 m over 1, 0g bli med i trek av en over fra var
71 grader nord-kolleksjon. €3

Folg med nar Tom Stiansen utfordrer kjendis-deltagere i 71 grader nord.
Sendag ki. 20.00 pa TVNorge.

2 sox

() comment

3.8K Comments 40 Shares

oY Like (J Comment & Share &~




Bergans of Norway -
May 25,2018 - &
(o] (o} )
What music makes you want fo get out there, explore nature and go the
exira mile? Help us create the Bergans Summer 2013 playlist. Share your
music fip here ... €5

SPOTIFY

Bergans of Norway Marway w> Bergans Summer 2018, a playlist by
80 80 @ Bergans of Norway Elmmer 2018 Sounds of Bergans on Spotify
G i et med naturen — Skill deg ut i bakken! & Sjekk ut Stranda, vir meste Hvem ville du ringt il etter 4 uker p tur? & April 7.2018- @

What music gives you the motivation fo explore
nature? To go the exira mile when youS#x27 re out

besrekraftige skikolleksjon noensinne. Se 71 grader nord pa TVNorge torsdag 20.30. Har du sparsmal om
- produktene deltageme bruker. sper oss i kommentarfeltet eller klikk “finn ut
mer". &

Er dere Klare for var og sommer? Na er netibutikken var full av go'saker fil
barn og ungdom. Ta en kikk da vel! ho

oY Like () comment A Share 8-

Bergans of Norway
Janua -6

Pssssssst! Om du vil bli var nye Product Content Specialist ma du seke na
Soknadsfristen narmer seg! 7

71 grader nord - Torsdag 20.30 L

Se produktene i var nettbutikk Se produktene i var nettbutik

oY Like (D comment £> share & O

Sjekk ut Stranda-kolleksjonen Leam More

*  Ber om for mye engasjement, eller litt dpne sparsmal
e Stillinger
* Videoer fra 71 grader nord med lite relevans til merkevaren
*  Produktpresentasjoner
=::OMG * Bergans Adventure

Bergans of Norway Learn More

Q0 » 2




INSTAGRAM

poster pr Faolgervekst

mnd Falgere engasjement avg likes prmnd

Bergans 30 52115 1,30 % 672 1500
Norrona 60 145404 2% 2823 4200
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Realtime Interactions
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Chart created using data-driven intglligence in Socialbakers Suite. Learn more at www.socialbakers.com

80 % etter 17 timer
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data-driven intelligence in Socialbakers Suite. Learn more at www.socialbakers.com

80 % etter 9 timer
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