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Communities er den nye forretningsmodellen.



"EVERY CENTURY OR SO,
FUNDAMENTAL CHANGES IN
THE NATURE OF CONSUMPTION
CREATE NEW DEMAND

PATTERNS THAT EXISTING
ENTERPRISES CAN T MEET."
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IT°S ALL ABOUT THE
COMMUNITY, WHICH

MAKES IT INSANELY
POWERFUL!

Peter Vesterbacka / Rovio
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MICROSOFT IS MOVING 30%
OF ITS WORKFORCE IN NEW
YORK TO CO-WORKING
SPACES TO HELP IT BETTER
CONNECT WITH STARTUPS

Business Insider / Nov 2016
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