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LOGO: GATHERINGS AND FESTIVITIES
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CANNES, THE MAGNETIC CITY

Cannes is said to be paradise on earth.Whether you are on
your holiday, attending the festivals or work you are in for a
treat. Cannes is a small town, but has a great deal of resources,
ambition and creativity. Cannes is especially known for its fes-
tivals and stunning nature and mild climate. With it’s pulsating
life it attracts people from all over the world.
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LOGO: QUALITY OF LIFE
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CANNES

LE PASSAGE DE LOREM IPSUM STANDARD,

"Consectetur adipiscing elit, sed do eiusmod tempor incididunt ut
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea commodo conse-
quat. Duis aute irure dolor in reprehenderit in voluptate velit esse
cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat
cupidatat non proident, sunt in culpa qui officia deserunt mollit

anim id est laborum."”

READ HORE BUY TICKETS

OURVISUAL IDEA

is to visualize the energy and pulse of the city. By illustrating
this in a simple and direct way by creating paths that all lead
to Cannes.

The pattern is dynamic and the tempo and curve of the wave
will various to fit it’s target group.We have segmented in to
two main target groups, gatherings and festivities and quality
of life.

This will be visualized in the movement of the pattern.
For example quality of life will be slow and relaxing, and for
festivities and gatherings faster and larger expressions.

In Cannes there is also space to think different, break the
system and go your own way, witch leads to great ideas and
innovation.

LOGO PRINCIPLE: HOW THE LOGO AND
ELEMENTS LIVE IN DIFFERENT ENVIRONMENTS
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EVOLUTION

The pattern will also evolve to another medium, motion
graphics, to show the simplicity but also the strength of the
concept.This will show on the web page and also outdoor
screens to color and mix up the beautiful surroundings in
Cannes.
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LE PASSAGE DE LOREM IPSUM STANDARD,

"Consectetur adipiscing elit, sed do efusmod tempor incididunt ut
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea commodo conse-
quat. Duis aute irure dolor in reprehenderit in voluptate velit esse
cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat
cupidatat non proident, sunt in culpa qui officia deserunt mollit
anim id est laborum."
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