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® THE EVOLUTION OF
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1. Newspaper Advertorials 1910s
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v field of human endeavor, he that is first must perpetually live

> light of publicity. {Whether the leadership be vested
in a man or in a manufactured product, emulation and envy are ever at
work. 9YIn art, in literature, in music, in industry, the reward and the
punishment are always the same. {The reward is widespread recog-

qur

nition; the punishment, fierce denial and action When a man'’s

work becomes a standard for the whole world, it also becomes a

for the shafts of the envious few. {If his work be merely m

everely alone—if he achieve a masterpiece, it will set 2 mi

lousy does not protrude its forked tongue

commonplace painti

write, or paint, or play, or sing, or build, no one will str

to slander you, unless your work be stamped wit
9Long, long after a great work or a good work has
are disappointed or envious continue to cry out that it

YSpiteful little voices in the domain of art were raised

Whistler as a mountet world had acclaime

lemg after the

its greate

es floc!

t artistic genius. Maualtitu
er, while the 1

Bayreuth to worshup

at the mu

up of those whom he

had dethroned

ed argued angrily that he was no musician

all. qThe little world continued to protest that Fulton could ne

build @ stes

big world flocked to the river

his boat ste ssailed because he i and

the effort tc rrely added proof of that lead {Eailing

to cgual or to secks t

o depreciate

nd to destroy—but

only confirs once m ch he strives to

supplant [There is nothi is as old

and as

the human passior

[And it

e leader

aster-poet, master-painter, master-

1 in his turn is assailed, and each holds his laurels through

at makes itself known, no matter

which i¢ good or

how loud the clamor of denmial. YThat which deserves to live—lives.
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1. Newspaper Advertorials 2. Google AdWords 3. Facebook Ads ADVANT
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1. Newspaper Advertorials 2. Google AdWords 3. Facebook Ads 4. BuzzFeed ADVANT
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1. Newspaper Advertorials

2. Google Ad ds

4. BuzzFeed

5. All Digital Publishers



US Native Display Ad Revenue

$60.0 Billions

M Native Display =~ ™ Nonnative Display

°50.0 1 B INTELLIGENCE
$40.0 -

$30.0 -

$20.0

$10.0

2016E 2017E 2018E 2019E 2020E 2021E

Note: Display includes all banner, rich media, sponsorship, and video ads
Source: Bl Intelligence estimates based on historical data from the Interactive Advertising Bureau and PricewaterhouseCoopers, and IHS
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EVER SPENT CHRISTMAS IN
SOUTH EAST ASIA?

SPONSORED BY TRAVEL BRAND
Here is a list of the most breathtaking

views across Thailand, Vietnam, and
Malaysia. See for yourself

o1
9B
el a

THE BASICS
Open RTB 2.3

IMAGE

HEADLINE

‘SPONSORED BY’
DESCRIPTION

LOGO
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ONE SOLUTION FOR ALL FORMATS

1. In-Feed

High SOV, Mobile 1st,
Branding & Awareness

B Brand Name
B Sponsored
This is ke space for your 70 character long
title.

Your 140 character long descrption goes

here. Use it to drive engagemest with your
beand content and earn rew customers.

2. In-Ad

Scaled for retargeting: Repurpose
standard banner assets for Native

=. Brand Name Sponsored

This is the position of your 70
character long title, to tell the LEARN MORE
world about your brand!

3. In-Content

Tactical, for context and unique content

alignment

25 Charactor Title Hare
This is whare your 60 chatacter short deseription will go
% Brand Name wored enmion: |

4. Content Recommendation Grids

DR/awareness, Desktop 15t

This is the space for your 70
character long title.

Sponsored by Brand Name

TECHNOLOGY



IN-FEED .

The Taste of \
Meaningful
Content

Techcrunch.com

= thebioglead

Y OGhares

Devin Ebanks Dunk Inspires
Timely Eminem Reference
From Announcer

The Taste of Meaningful
Content

Key Benefits:

* High share of voice
» Great for branding
« Strong Awareness
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Mars | UK | News | Boars Anirnia | Famad | Haans | Sownde | Merny | Vioes | Baee | Colummien

Victorian London, Tyrannosaurus Rexanda |~
'journey into darkness': Can Peter Capaldi's
first Doctor Who episode REALLY beat our
favorite Time Lord moments?

« Peter Capaia's Sret episade as the 12th Docior Whe om TV Augest 2
« 105 mitkon pecple tuned in 10 watch Too Dakar's Time Lond regenerstion
» Matt Seith - who ook over from Davis Tennant - was youngest Doctor

P o '_ ' 'y Sponscred by BBC America
Kim is red hot after J v s arabe _:‘ i e -
complaining about weight ‘ DEE=E

Fu e TV sares Pal's S Moty svscoesd by WROvens oo Avenca

Ane an Pater Capads gears o 10 sep o Doce Vg s shoet. millars ol be Aning 0 10 e
moactly how B Tirm Lond bursis oot Shave TV acrsera shat seres g ks off on Asgust T3 on m L - "
BOC Arverca - ( Bacs US SOz
Capaish, who it Do maning Ive font apeaanancn i Deap St as T 1290 Time Lood wit be
BOBNY & Sarh el 1) T P Nrved T e e S Uit s geein Teet ae fee Wotbed
snvacr Cws Oswad
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Doctor Who's phone box, a
penchant for bow ties and
eating FISH CUSTARD: The
altimate A-Z guide for
Americans to avery British
sai-fi show (and why even the
Queen is a fan)

Chicago socialite in Bali suitcase murder
received part of $800 000 settiement in
201

By Tom Teodorcavh S MadOnine
Upcetad @t 'O 3T AM on 2t Avgus 0%

Mothor, 25, jailed for a YEAR for
attacking school staf! when they sald ihe
needed a visitor's badge to have
breakfast with her seven-year-old s/ ecial
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In-Feed
BYVD revews

ANTONY INGRAM | 19JUN 201%

Just looking — Mercede -
Benz 190E 2.3-16 Coswor %

Having delivered our verdict on the
latest AMG C63, we've returned to its
historical predecessor

ANTONY INGRAM | 19JUN 2015

Porsche 918 Spyderis no
more - last car rolls of f
production line

Porsche’s hybrid hypercar finishes
production after 21 months

I |

SPONSORED BY GROUPON Exotic Car Driving Experience from Velocity Driving (Up to 67%
Up to 67% Off Exotic Car Off). Four Options Available.

Driving Experiences MetLife Stadium

Deals to feed your need for speed [ 92% of 26 customers recommend

VALUE DISCOUNT OU SAVE

$150 67% $101

§# GIvE AS A GIFT

@ Limited time remaining!

SAMSHEEHAN | 18 JUN 2015

evo 211 - on sale now 21 Over 370 bought

The latest issue of evo is now on the

SHARE THIS DEAL

C000m

newsstands - we run through its

contents
In a Nutshell
fjj Giving this as a gift? Father's Day is June 21st! Send an awesome experience instantly with Strap into a Lamborghini Gallardo,
one of our e-cards, or print a handy gift envelope and card. Nissan GTR, or other high-powered

—nocr £ and rara oranod rh




IN-AD

JUN. 3, 2016 MOST POPULAR LOCAL SPORTS ENTERTAINMENT POLITICS EDUCATION OPINION  PLACE AN AD

Rebel Wilson goes Traditional in West
Hollywood with $2.95 million buy

8 Breathtaking Beach Homes for
Summer

Sponsored by Realtor.com

In Case You Missed It

U Woman says her siste
cut short much too sof
J UCLA shooter

Five things welearned
AT Linoiche

Key Benefits:

Sponsored by Realtor.com

Match with page-level context

Performs up to 5x as effectively as standard
IAB banners

Excellent for retargeting as it delivers huge
reach

8 Breathtaking Beach Homes for

@
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CONTENT RECOMMENDATION UNITS

Key Benefits:

* Measured for brand engagement &
Direct Response

* Reach users at key discovery and
decision making moments

Tips for Mommy to Be

'

Deliclous Candies Father's bay HIMO’ Sichuan-Style
Delivered to Your Door|| Cards for Grandpa Eggplant with Tofu

Delivered to Your Door ‘
49
ADVANT
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IN-CONTENT

Key Benefits:
John Oliver Forgave $15 Million In ey Benefits

Medical Debt Last Night

» Create viewable placements across the visual
web

* High SOV within the viewable content area

» Effective for building awareness as well as a
compliment for DR messages

Financial stress could actually be giving
you PTSD

Sponsored by Payoff

Teamwork Made Easy.
Comedian John Oliver made history Sunday

night on his HBO show "Last Week Tonight"
when he forgave $15 million in medical debts
of 9,000 people. Oliver focused part of his

Financial stress could actually be giving
you PTSD

Sponsored by Payoff
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*Emotional rejection of 18% above
the average for non-labelled content
and 7% below the average where
content was clearly labelled.

Increased transparency also drove
heightened engagement across a
wide range of emotions.

4o
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A GREATER OPPORTUNITY
TO BE NOTICED

A MORE

SUSTAINABLE

MECHANISM

lab content marketing and native advertising white paper December 2016

WHY NATIVE?

- AMECHANISM TO

SEGMENT
AUDIENCE NEEDS
AND INTERESTS

AN OPPORTUNITY
TO DIFFERENTIATE
BRAND THROUGH
SERVICE

<)
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. Acceptable Ads are not annoying.

. Acceptable Ads do not disrupt or
distort the page content we're
trying to read.

. Acceptable Ads are transparent
with us about being an ad.

. Acceptable Ads are effective
without shouting at us.

. Acceptable Ads are appropriate to
the site that we are on.

AD BLOCKING
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A GREATER OPPORTUNITY
TO BE NOTICED

A MORE

SUSTAINABLE

MECHANISM

lab content marketing and native advertising white paper December 2016

WHY NATIVE?

- AMECHANISM TO
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THE IMPORTANCE OF PERSONAL AND CONTEXTUAL RELEVANCE

|‘ Very quickly draws attention

l‘ Long fixation time

" Positive emotional resonance

Positive emotional resonance

Slow to draw attention

Quickly draws attention

Negative emotional resonance

Slow to draw attention

l’ Short fixation time

Personal

Not related Related

Contextual Relevance

- Yahoo



RIGHT
MESSAGE

RIGHT
PERSON 3¢
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RESEARCH TO IDENTIFY THE RIGHT CHANNELS FOR YOUR PERSONAS

1.

GATHER DATA

THE FIRST ACTIVITY IS

TO GATHER AS MUCH

AUDIENCE INSIGHTS
AS POSSIBLE

6.

DEFINE KPIS &

2.

DEVELOP PERSONAS

FOR HYPER
TARGETING

ROI FOR
OPTIMISATION

TRACK MEASURE AND
ANALYSE RESULTS
AGAINST KPIS

d.

IDENTIFY MARKETING 3 .
CHANNELS IN PATH ORDER IDENTIFY THE MOST
FOR YOUR INDUSTRY THAT LIKELY USER JOURNEY
INFLUENCE THE PURCHASE TO PURCHASE

DECISION 4 =

DEVELOP CONTENT p
PROPOSITIONS TO MATCH
WITH CONTENT
OPPORTUNTIES

4o
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USER JOURNEY ANALYSIS

SUPPLY OF CONTENT 49%

27%

100%

BROWSING FOR IDEAS CONSIDERING OPTIONS COMPARING DEALS

DEMAND FOR CONTENT

19%

75%
100%

< » < >

AWARENESS CONSIDERATION ENGAGEMENT PURCHASE

@
ADVANT
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TOP METRIC FOR MEASURING SUCCESS FOR NATIVE ADS?

80

Time spent Page views Social actions CTR Combination of all

-Polar @
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1. PLAN

2. REACH

Wy

"

~N
B
s

3.ACT

SUYER STAGE: EXPLORATION

4. CONVERT

BUYER STAGE: DECISION MAKING

5. RE-ENGAGE

BUYER STAGE: PURCHASE

JUYER STAGE: N
BUYER STAGE: ADVOCACY (-@
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KEY TO SUCCESS

ﬁ EXPERIMENT

VIAKE IT RELEVANT DEFINE GOALS & KF

Consectetur lacus

THINK LIKE A PUBLISH

BE ETHICAL

Disclosure is key!

ADD VALUE

Is this useful?
Is it enjoyable?




